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“/ Learning Objectives:

In this unit, you will

© learn some customer service phone etiquette;

© read entertaining clients and job responsibilities;

© write a note in English;

© expand your vocabulary about job responsibilities and
customer communication;

© know about Chinese embroidery culture and develop

translation skills.

Unit 3

Job Responsibilities and Customer Communication
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A job description is made up of several
components: job title, job summary, duties
and responsibilities associated with the
position, skills and qualifications needed,
working relationships and salary range.
A clear and concise job description will
give the candidates the sense of priorities

required, and a clear picture of the best

candidate for the position. Additionally, a
good job description is the best reference when disciplinary issues and disputes happen,
and it is a tool for measuring the performance of the candidates. Therefore, understanding

the job position is an important step before applying for a position.
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@8R A job description is important both to companies wanting to hire

employees and people wanting to apply to companies. Listen to the

following passage about job description, and fill in the blanks with the

missing words.

Every corporate firm, big or small, has to realize the 1importanceof job descriptions

in order to attract aloyal and talented 2. workforce , as it is with the help of the team that

the firm can accomplish its aims and objectives, beating the ever-growing competition in
the market.

A job description has to be 3.exhaustive enough showcasing the details such as job

title, reporting authority, roles and responsibilities, salary, laws, and norms g.applicable to

the firm, job location, and working hours among the others. crucial  aspects.

O L e
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€EA2 Communicating with customers is an important part of the working
responsibilities of a customer service representative (CSR). Listen to the

conversation and choose the best answer.

1. About the scratch on the product, the CSR thinksthat _ C .
A. the customer made it himself B. the customer was making trouble
C. the customer should have checked the goods
2. About the noise of the product, the CSR thinks that C_
A. it made the customer embarrassed B. it should not be detected
C. it was caused by the way the customer wore the headphones
3. The customer was _A__ when told she might not have worn the headphones
properly.
A. annoyed B. surprised

C. worried

C
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4. How many complaints did the customer make altogether? A

A.Two. B. Four.
C. Five.
5. The shop could exchange the product if the customer _B

A. made no more complaints B. could produce the receipt

C. was still unhappy with it

©
©
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@EHA3 Customer service phone etiquette is vital for presenting your business
in the best light. And it goes well beyond simply picking up the phone
and saying “Hello” with a smile on your face. Read the following tips

and learn how to keep your customer happy on the phone.

6 Customer Service Phone Etiquette Tips

1. Answer the phone promptly.

Time has a major impact. Avoid placing the caller on hold for a long period. Make it your
organization goal to answer telephone calls by the second or third ring to reduce the

frustration of your caller.

Q

©
©




i ., O

2. Greet your customer professionally.

When you are handling customer telephone calls, first impressions will greatly influence
the direction of the call. Get off to a positive start by adopting a positive, enthusiastic and
attentive tone. Ensure your greeting is professional and pleasant to the caller. Start by greeting
the caller based on the time of the day. For example, “Good morning, sir. This is Victor from

the London call centre. How may | help you?”

3. Speak clearly and professionally.

When you talk on the phone all day, every day, it's easy to start talking quickly or
mumbling. You need to speak clearly at a normal pace and use professional language. The
words you choose are important. Always be respectful of your callers and stick to the more

formal side of language.

C
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4. Listen to your customer’s needs.

It's important to pay attention to callers so you don't miss important information your caller is
sharing. Acrtive listening is important for quality customer service. Listen o them carefully and

ask the right question to extract the right informaton.

5. Handle conflict by removing emotion.

In a business environment, unhappy clients often vent their frustration on the person they
encounter when they call the company. As a call handler, if you expernience telephone conflict,
it is wise to be kind to a rude client by removing the emotion from the call. This is one of the

best ways to manage conflict and to ensure excellent customer service.

6. Leave your customer satisfied.

Ending your call on a positive note creates a stronger chance of repeat business, even
if it means staying calm when handling customer complaints over the phone. While ending
the call, confirm that the customer understands the informadon you have provided and ask if

there is anything else you can help with.

B . ©.
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Passclge 1 Training to Be Entertaining and Making It Pay

How can you plan and achieve business objectives in a social setting while ensuring that your
clients and prospects still enjoy themselves? Here are some tips.

First, there is no point in taking clients to a rugby match if you hope to have some one-to-one
conversations. Instead, use a sporting event or the opera, for example, as a “hook”, and then arrange
a meal afterwards for the more intimate discussions about your company'’s outstanding records or
whatever business you wish to do.

Second, before sending staff to corporate events, tell them why they are there or what they
should do. Otherwise, it is not surprising that they see this as a chance simply to stand around
having free drinks and chatting to each other rather than talking to clients.

Also, many business people are afraid of even mentioning the word “business” at corporate
events. Actually, you should take corporate events as business meetings in a social setting. However,

too much social chitchat adds up to missed opportunities.



i .

Yet the most difficult thing lies in deciding on the right time to bring up the matter of business

at a social event. Some people simply have poor timing. No client wants to spend an evening at the
theatre listening to you whisper about sales figures into his ear.

The recipe for success and the key to establishing a good business relationship seem to be
the ability to perfectly mix “social” conversations with “purposeful” conversations and to move

smoothly and effortlessly between the two.

©
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Language points:
1..entertaining / enta teinin/ a.

BHEIHY; EABIREY, &R
f5l8]: We had an entertaining evening at the theater.
BAERIBEIL 7 — MarREI &R,

BEEAR; BTFBEEFR
9] The hostess prepared an entertaining area in the garden.

TEANEHREES T —TMETFEARNXE,




2.ensure /in'fua(r)/ v. {RIUE; TRIR
Fa:
“ensure + (that) \f)” 8k& “ensure + &8 / \id + Eftpks .
We must ensure that all safety procedures are followed.
A ItRRETIENEEER. EIX1MaFF, “that all safety procedures are
followed” EEIEMN A, {E “ensure” NEIE, FTREFRIENAE.
VT S IEJFERT -

5 “make sure” BEHRIA, A1 “make sure” BB —LE, “ensure” THXILLER
IF=. 40 “Make sure you lock the door before you go to bed.”{/REETBI—E =il
¥%J. F0 “Ensure that the door is locked before you go to bed.” (FR{RIE(REETTRI ]
2. ) XaESEELR, BEERBRL, PEIEF “ensure” SETIE.
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3.intimate /'inttmat/ a. SEZH); FAAR

e
They are intimate friends and share almost everything.
I IEFZRIAR, JLFDE—1,

VT M TRIH#AT

“close” B “FEXHY B, {H “intimate” tt, “close” (EF2E_LERA. FEFAZE, 540,
“close friends”3=ZRIAAR BJe RERIE XA, {8 “intimate friends" MO AR, EERILLZ
Bl ERFAZARIEFIER.
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4 lie in 1£F

Be— 1 unaEE, EaFPIERE.
f5an:
The key to success lies in hard work.
PRIIRIRBET SN IAE,
“Ii% JED A T T (IR, Z3FR TR,
4
The small village lies in a valley.
XN EMTF—MLUEER. XEBRY lie in” B EAMPEMUEXRE.
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5.bring up #2t, R

A ARG, AT ENES.
B4
At the meeting, she brought up an important issue.
e b, WR T — BB )
EXANA]TH, “brought up” Kom 18 “4it” T2 — > E B @R X
M E iRk, SR REIEE.

bring up” iI&F “F£ 8 thiF: WKH" HEE.

YRR “FREH; TR,

. She brought up three children on her own.
o BEETR T =T




6.recipe /'resopi/ n. i, B
Wik, RIS, T
9] Hard work and perseverance are the recipe for success.
50 T{EFNBISF AR B IDRIRR.,
BNEERE: BTFRNAREINER. BUEEMRRSEARENATEENXERER. B
ZEERNAES.
BiE, RiE&

{516 : She followed the recipe to make a delicious cake. L RRIX NE LT T — N ZERK
HIERE,
fBfoAiL: &5 “follow (Bff) "“create (EF) ™write (R5) " Fomaiake,
ERAlNE—EBRHISGIN, HUTF “formula (2T, BER) 7.

5, “recipe” NEEUEIVE “recipes”, EAIFHFEIBRT, 1BIEINARERINERER
HERAIRZC,
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7 .establish /1'steebltf/ v. 7 #5761 7p

(KIE

They established a new company last year.

AT RERL T — KB AF. EXANA)TFH, “establish” £x MBI HLA 2 — A A H],
BT — RINPNERREY . EE RS, ARANRFIRE.

The university was established in the 19th century.

KR EAE 19 G 7pR) . X BRI 7 RFEIE RN TR, BleR1E 19 0@ Hofd
TR CUNBURETE . SR BRSSO

B KR AENE TR G S, gk, SR, R HAARE, X
ARG B S BRIMIIRE, &M BaE e o8,
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8.purposeful /'p3:pasfl/ a. A H W ; Al

A HBIHY

ESE
He took a purposeful step forward, ready to face the challenge.
it A B L | —2, #ERImEEihk.

ZERT NN

ESE
The purposeful athlete trained hard every day to achieve his goal.
XA Pl B ia 3 G B R 208 I 25 LLSE B Y H A

C
©
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9.effortlessly /'efatlasli/ ad. =A% JjHh; % 5 Hh

CAER) TR FE ARG AR, RASHTER e IR A e K2 1) )R EEE
RN )
i
The athlete ran the marathon effortlessly and won the race.
XNIEs) AT I 5 T BHAA I HwAS 1 EeEE.
TEXAN]F-H, “effortlessly” B850 “ran”, R [ i3] 1SR AR
I BPIRAS, LA A S e T .




B UIZRIRHE 2 oK A Rl

PR AT E AL 22 BB P LA SCIR L FL AR, [N RIREO 2 P AVEAEZ P RS2 F1 7 XA
— BB

B, IR Tt — (X, AR BB MR IR B U W, S
PSR SARRIE H, SRIE R, R BT IR A R B AT S A AR L

%o
HOG EIRA TSN A EEN LT, SR T AE B EE AR Iz 4. B0, A=A
NZERZ— Mz, i — e, RIEMETIR, mARME PASRMACNT T .
Bk, HFZ AR FIHEMIES PR B XANE . SEPR L, ARBLZAE A MR SIE AL
WEEH IR 95 = SR, RZ MRS AN & PRI, I R XER S 12 P g IR IS AL
%ﬁﬁﬁ%ﬁ@ﬁﬁi%ﬂioﬁ%kﬂ%ﬁﬂﬁ%o&ﬁ%ﬁ%%ﬁﬂ%%*ﬁ%i%%ﬁ@ﬁ
21
HEHIE.
JICTI AR DRAT G 3T R G 1 Mb < 2% ) S B AL 22 BE 8 4 AL 287 XS 1l 5 B BIHY” Xk 58 SR ith 45 & 7
i, JFEMEZEINR. Z2A5 i 5.
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Comprehension

Choose the best answer for each question below.

1. Why don't the staff at corporate events talk to clients? L
A. Because they aren’t told what they should do there.
B. Because they only want to have free drinks there.
C. Because only there can they have the chance to chat with each other.
D. Because they are afraid to talk about business there.
2. What’s the most difficult to achieve business objectives in a social setting? L
A. To listen to sales figures while watching an opera.
B. To whisper business while watching a rugby match.
C. To choose the right time to talk about business.

D. To bring up the matter of business at social events.

C
©
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A. When watching a football match with the client.

B. When watching Peking Opera with the client.

C. When having free drinks at social events.

D. When having a meal after watching an opera with the client.

What does the underlined word “hook” mean in Paragraph2?_ )

A. Something for hanging things on.

B. Something for catching fish.

C. Something to scare somebody.

D. Something to attract somebody.

What can be inferred from the passage? B

A. Sending more staff to corporate events will surely help companies to get more clients.

B. The perfect combination of entertaining clients and discussing business is certain to
bring more business opportunities.

C. Never mention business in a social event.

D. More social chitchat with clients will build better business relationships.

s . ©.

3. Which of the following is the most suitable time to bring up business? _[)

©
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@ERA2 Choose the best answer for each sentence.

1. Before going away, he B his business affairs.
A. arrived B. arranged
C. argued D. achieved

2. Hehasan C knowledge of marketing.
A. interval B. interview
C. intimate D. interrupt

3. Don't B the subject again today.
A. say B. mention
C. talk D. speak

4. Heis a hardworking man whose every action is B :
A. purpose B. purposeful
C. purposeless D. purposely

©
©
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She adapted A to her new surroundings.

A. effortlessly B. efficiently
C. effectively D. effortly
We ought to organize more D  events.

A. sociable B. society
C. socially D. social

The solution D in social and political reform.

A. lied B. laid

C. lain D. lay
During the first few months everything went C

A. smooth B. simple

C. smoothly D. simply

©
©
©
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Match the items in English to the Chinese equivalents.

achieve business objectives @ d

the company’s outstanding records @ ]

a social setting @ f

corporate events €3 g

decide on the right time & ¢

have poor timing @ i

establish a good business relationship @ a
sales figures @ h
bring up the matter of business @ |

the recipe for success (fi) e

S OO0 O®O

B RIFHNISXE
tra k| e T

ffE SiSHIBT 8]
LI5S BT

PR INEIRA LR
A=)

YNCIbE )

HE MR

pegiat gl
LENH B S

©
©
<
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Choose the best Chinese versions.

1. There is no point in taking dients to a rugby match if you hope to have some one-to-

one conversations. B

A WNRRBEHTT
B. MRMRBEHTT
C. MBMRBEHTT

W—EIE, BAMEELEFTER SMERKLEET .
W—EIRTiE, AAHER EFRERLEEREREEN.
W—EIRTiE, AAHER SMBMRLEFERE KT BN,

IF [F F

©
©
©
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2. It is not surprising that they see this as a chance simply to stand around having free
drinks and chatting to each other rather than talking to clients. C

A XHAFE, INAAXE—TREMLESBRERIEAFERINXMAESE
P AZRBIN =

B. M IAAXZ—NERMIEERRRIIE A BRI XMARSELZRNNE
WA IEAET T

C. e BAAXE—THMEESREREIIEALBIIXMAE5F P RN =1
RIEANETT o

3. However, too much social chitchat adds up to missed opportunities. A

A. 7R, SZEMHEIHISFEERRYL.
B. 7AM, T ZEIHAZAENEINEXIIEN,
C. 7AM, AZBIHAAIISFRENHEELL

©
©
©
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4. No client wants to spend an evening at the theatre listening to you whisper about sales

figures into hisear.

A =EEFPERRRIREET L, RfREREDRIEHSIUE.
B. REFFRREERSMREMEAREHEMIEERFRET —T 8 L.
C. REFFEER LERIRE—OE, —ARREtEDEEHEZIE.

5. The redpe for success seems to be the ability to perfectly mix “social” conversations

with “purposeful” conversations and to move smoothly and effortlessly between the

two. A

A EIDIEVRMR{CLIFEEERRR "#3ZT MRS THEN NMERRES, HEMR
HZERF], R,

B. FEINAMLRALIT &R "3 ¥MiE5 "BER NXiERERESS, AEREZ
BIRF. M2 EhEVEES 1o

C. FBMRALITFER "3 ¥iES5 "BR NXERREE, AEREZ
[BIRA. FFEALHILIHRBVEES 1

©
©
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Know About Your Role in the Organization

MNow, you have landed the job of your dreams and are super excited to work and reach

your goal as fast as you can. Yes, this looks fine on paper, but the goal is far away, and you have just
taken the first baby step towards it.

Mow is the time to review the job posting once again and know about your responsibilities in
the organization. In most cases, the job posting is only a simplified version of the job description.
You have to determine what the company wants from you in that position, and for this, you will
have to contact either the Human Resources Department or your manager to make it dear.

Either of them will provide you with a detailed description of your role and responsibilities
in the company. Once you know about the primary responsibilities as well as accountabilities,
conduct thorough research through the company Intranet site, the media, the organizational
charts, LinkedIn profiles, etc. to know essential details related to your job position and the people
you will be coming into contact with.

Make it a habit and continue the same even after some time has passed in the company as it

will keep you in the loop and it proves helpful all along the way.

©
©
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Language points:
yI=|

1.review /r1'vju:/ v. 0], 5 =)
5]
5 B
The committee reviewed the progress of the project over the past year.
Ze Bl |l & — I E kAR DL
R )
Students should review their lessons regularly to improve their understanding.

S IS ) ) SR DI S .

C
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2.in most cases £ RZHEM T

5]
In most cases, she has a cup of coffee in the morning to start her day.

ERZHIEL Y, F BT R 3 — K.

wlVC R

in some cases: &S CERELEEN T AR, B AAAERE 1 — 2,
EAREIEN, JCRAMANERE, AN BRG], HERpEE0 2 H I
WA .

C
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3.version /'v3:3n/ n. itAs

“version” fEN %], FEEEGE “BRA”, B U TR TS, Wik eFgad
E&\E%ﬁiﬁﬂﬁﬁﬁﬁﬁ%ﬁoww,—ﬁ%ﬂ%ﬁﬁ%%\¥%m\%?W
LA FEIIRCAS ;

(G EZN
The latest version of this software has many new features.

AT B BT RRCASAT VF 2 BT T e

©
C
(%



s . ©.

4.detailed /'di:te1ld/ a. TEZH

] VR

“detailed” LA, BN “VEAHRT; 4UEUR); RGLHEY”, FHREGENTHA R FIA . i
o irdEEE AR 2 BARKE BANg T, fEfh NRefe et IR A T EAHOC A
IR

He gave a detailed description of the accident.

AR AR T VR Ak

©
C
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6.chart /tfa:t/ n. 3=

] SV A

“chart” {E4 AR, FEGLIEG ., Fih, &SR RDUEE. & E0EE, T
B R S M E R, FEANTEEN 8 s . W LA FIEE (bar chart)  FT26E]
(line chart) . W& (piechart) . IL4h, “chart” i&r] LLERRIIEIE . i B EE A4 =HE
T
1] 5]

The teacher used a chart to explain the results of the experiment.

M — 5K B SRR R S da 25 2R

C
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7.profile /'pravfal/ n. 4

“profile” fE& AN, “fa/t” B & SGEEFEX AN AL HDEWRIERMD, AR 3 ER
M BREE. BT ANE, DELE A PR [ O BRIZ A, “profile”
A D (5D 5 ReEL; AME:s BRI ARD TdikiE; (A JER; EIR” &5 X
5]
%7‘]—‘_\‘ u/l'\‘l‘zﬁfl\"

You should write a detailed profile when you apply for the job.

IR HAFXA TAERS, ARBAZS — i FEH D A&

©
©
©

i .



Lleee

8.come into contact with 5..... 5 / BE &
] SV i

“come into contact with” & —/ahiFEfiE, HTREFENEED S XM AN Fr=4
TERRECE ST TERR, XFREA T D2 SR B e, el DURER. BAE. SUHETTI
R R
1))

When | studied abroad, | came into contact with people from different cultures.

HAEE SN 20, B3] 7Ok B ARSI =N

©
©
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B T RIRAE A A
HAE, RO E) 7 IRB P TAE, JFHARE e, fe/ Al petRIBSCIIRI H #5.
e, AR EREEKRIRE, HEBRZ, FRNINEZE 7585
IAE SN i B AR IS S, TR AP RER DT 7. AERZHIEN T, R
fr A SR IR ) — AR RRA . AR L 25U € A R AR ARG EAR 24, A
BE, - ARA B 2R N 0 SR B R A 2 BER G
AT AR — AR O SR LR T IEAE & wl A CORBR DT [ PRl ik . — H
R HNIE 7 EERERDTA SR, AUIEE A R RN ER G . SR HAS K] TR
FREATMRIIAT L. 1S PRE AR BRI RCRs ek B i NG R ZE A4 7
A, FLBAE A E TAE T — B [a) e R X, Oy e ik R IR
TEIR, XAUEI A
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Comprehension

Complete the answers with no more than three words.
1. Does having landed the job of your dreams means that you can surely reach your goal
as fast as possible?

No, it is just the _first baby step  tq\vards my goal.

2. Isthe job posting exactly the same as the job description?

No, itisonly  asimplified version of the job description.

3. Who will provide you with a detailed job description in the company?

Either the Human Resources Department  or my manager.

4. What can you get from the company Intranet site, the media, the organizational charts,
Linkedin profiles, etc.?

C
©
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Essential details related to m}rJOb position, , the peOpIeI will be coming into contact

with.

. What’s the author’s suggestion in the passage?

role and responsibilities
To review regularly the detailed description of your once you begin

your job in the company.

Vocabulary

Fill in the blanks with the words given in brackets. Change the form if

. This problem needs to be dealt withatan

necessary.

He was rewarded witha _POStiNg (post) to New York.

Try to _simplify (simple) your explanation for the children.
The West Lake is beautiful beyond description(describe).

Sort out all your expenses and keep __detailed (detail) accounts.
organization&l

rganize) level.

C
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@83 Translate the following paragraph into Chinese.

Now is the time to review the job posting once again and know about your responsibilities in
the organization. In most cases, the job posting is only a simplified version of the job description.
You have to determine what the company wants from you in that position, and for this, you will

have to contact either the Human Resource Department or your manager.

BUAE e BHRE R HIEE EIF T IRl S st e 1. AERZHUGIL N, UL
AT A e AN I8 1 T RS o AR 25U 5 On mil AR BURLE AN EASUAT 2, ik, RInZi

B2 N\ 1 [ e R R 28 PR ey 4

©
C
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oL
Write a note according to the information given in Chinese.
15BA: 1ELL Linda B8 X 45 Michael E—iKE%,
BfE: 7TH16H
AZE:. Linda AESBBAXHAMEILR, 8] Michael AISHZARETSX FFN=E
WREITE, AXALHERNMERTIE.

©
©
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Four Famous Embroideries of China

Xiang Embroidery

Xiang Embroidery is well known for its time-honored history, excellent craftsmanship and
unique style. The earliest unearthed piece demonstrated that embroidery had already existed in the
Han Dynasty.

Xiang Embroidery uses pure silk, hard satin, soft satin and nylon as its material, which is connected
with colorful silk threads. Absorbing the spirit of Chinese paintings, the Embroidery reaches a high artistic
level. Xiang Embroidery crafts include valuable works of art, as well as materials for daily use.

C
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Shu Embroidery

Q.

Also called Chuan Embroidery, Shu Embroidery was already famous in the Han Dynasty, and
experienced its peak development in the Song Dynasty.

Originating among folk people, its products are smooth, bright, neat and influenced by the
geographical environment, customs and cultures, incorporating flowers, leaves, animals, mountains,
rivers and human figures as their themes. With 122 approaches in 12 categories for weaving, its
craftsmanship involves a combination of fine arts, aesthetics and practical uses, such as the fadngs
of quilts, pillowcases, coats and screen covers.

Yue Embroidery

Also called Guang Embroidery, it became famous during the Tang Dynasty, and began to be

exported in the Song Dynasty with the prosperous Guangzhou Port promoting its development.

Influenced by ethnic folk art, Yue Embroidery formed its own unique characteristics. The

C
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embroidered pictures are mainly of dragons and phoenixes, and flowers and birds, with neat designs
and strong, contrasting colors. Floss thread embroidery and gold-and-silk thread embroidery are
used to produce costumes, decorations for halls and crafts for daily use.

Su Embroidery

Dating back to the Three Kingdoms Period, well-known for its smoothness and delicateness, it
won Suzhou the title “City of Embroidery”.

Its weaving techniques are characterized by the following: the product surface must be flat,
the rim neat, the needle thin, the lines dense, the color harmonious and bright, and the picture
even. Its products fall into three major categories: costumes, decorations for halls and crafts for
daily use, which integrate decorative and practical values. Double-sided embroidery is an excellent

representative of Su Embroidery.

C
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Cultural Reading

Translate the part of Yue Embroidery into Chinese.
BEEVIR S, BIUKE, RMBEET MBNERREMAIMNE. ZRIER

[BZARRISFR, BSSZR T HOSMSHHUTE. SELRR. SAE, Ex 2,

BRI LER., (ERZEMSLERIERATHIERSE. KTEIHmi B EERT.

©
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entertaining / enta'temnin/ a. FEBRY; REREME; < A AWIREY
pay /pev v &5, BiFLh

setting /'setm/ n. 5 ; FHE

ensure /in’foa(r) v fRIE; FfR

prospect / ‘prospekt/ n. BFHEHLN /B
intimate /' intimat/ . FEFRY; FAAR
outstanding /avt'steendin/ a. 2FERY; EHAY
rather than T2

chitchat /1t tfet/ n. 5, BXK

lie in 7T

bringup fe i, 2

C
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timing /' taimuy n. BYE]Y LR, B EIRVZHE; B, BN
whisper /'wispa(r) v. AR, EiE, GHHAIE

recipe /'resapi/ n. #hR; BiE

establish /1'staebliff v. E37; 7, Bl

perfectly /'p3:fiktli/ ad. 523, AEH; TEH
purposeful /'p3:pasfl/ a. EERIRY; BROH

smoothly /' smu:dli/ ad. EigH#; F#pih

effortlessly /'efatlosli/ ad. T i, B5iH
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land /lend/ v. K18, 5%

review /it vju/ v [EJE; 8]

posting /‘pavstiy/ n. 15+ ; JBE

in most cases FE R ZEIBI T

simplified /' simphifaid/ a. ¥5i8 r8Y; G THY
version /'vagn/ n. R

description /dt'skrip/n/ n. f@ik, 5. P
detailed /" di:telld/ a. 1¥£H8Y

primary /'praimari/ o HE2/; FE/Y; BEEH
accountability /o kavnta'bilati/ n. HHR{E: BXE
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tho R/ a T
roug HRAE: &€/
:rgamml:lil:l | ga‘ al'zeifonl/ a. A4/
pmﬁl:L:,‘fl:U n. :;u? n " : ‘
come int:r - -
contact wi:n “
5.. 7
-kl / BX
L™
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