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Learning Objectives:
In this unit, you will

© listen and talk about the arrangements of cultural activities;
© read about cultural and national identity;

© write a speech of welcome;

© expand your vocabulary about Chinese opera culture;

© understand the breadth of Chinese culture and its importance

to human civilization.

Unit 3

Grasp the Charm of Chinese Culture
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Task 0 Match the words 1n the box with the pictures about Chinese culture. Do you know
any other perspectives of Chinese culture?

(1) blue and white porcelain (2) cheongsam (3) Chinese brush painting
(4) peking opera () calligraphy

calligraphy

(d) (e)

blue and white porcelain cheongsam



What else do you know about Chinese culture? Write it down and share
its stories with your classmates.

Add More

shadow play
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shadow play JZ5Zx%,

Chinese knot H[E 45

clay figure Je A\

The Great Learning {X=)

The Doctrine of the Mean &)
The Analects of Confucius {15 )
Mencius {F5)

The Spring and Autumn Annals (R
The Book of Poetry {RF£e)

The Book of Changes 7 4)

The Book of Rites {fLic.)

The Book of Documents ¥ 15)




How can we spread excellent traditional Chinese culture well? Complete the follow-
ing answer with your own words.

Traditional Chinese culture has a long history. We need not only to protect

traditional Chinese culture, but also to spread it through nepuelchnolugiabpraeens

For example, we can specifically combine  VRW@uhnglexgreises squares 4

Chindsé drush painting . This makes figomeei yaheggamengtaonmate . which
know about tai chi

promotes the spread of culture.



Useful Expressions

B new technological means
B short video
B VR technology

B simplified Chinese works

B public cultural places B simplified Chinese culture courses
M tea tasting in teahouses B Chinese language courses
B practicing fai chi on morning exercises squares

B Chinese brush painting B /ai chi




. How much do you know about Chinese culture?

Confucius once said, “what a joy it 1s to have friends coming from afar! > Chinese
people are friendly and hospitable to guests from all over the world. Therefore, 1f

you meet new friends with a different culture background, do you know how to
make them feel the charm of Chinese culture? Think about what you would say in
the following situations.

B Welcome the guests formally or light-heartedly.
B Arrange a cultural tour for the guests.

B Provide travel tips for the guests.
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Let’s listen and speak!

Nice to meet you.

Listen to the conversation and fill in the following form with
proper words. Role-play this conversation with your partner.

Travelling Schedule
Time Span: 3 days
Get up at 7:30; Start at 8:20
Friday
Palace Museum
Saturday Bird’s Nest, (1)_ Water Cube , Olympic Park
Get up at (2)6330 ; Start at (3) 7:00
Sunday (4)_the Great Wall
Belongings ID card, (5)_Some clothes , phone charger




= I

A: Mr. Brown, nice to meet you. We learned that this is the first time that you’ve come to Beijing, so we take the
liberty of making the travel arrangements for you. We hope you will like them.

B: Nice to meet you. Thank you for your consideration. I’'m planning to take this opportunity to do some
sightseeing here.

A: Great. The travelling schedule 1s set on this Friday, and it will last for 3 days. We would like to take you to
visit the Palace Museum on the first day.

B: I can’t wait to see it. After all, it 1s a famous tourist spot in China, right?

A: It’s right. And next day, we are scheduled to go to the Bird’s Nest and Water Cube. If we have extra time,
Olympic Park will be a good choice.

B: OK, what is the plan on the last day?

A: On the last day, we plan to visit the Great Wall. Because it 1s located in the suburbs of Beijing, we need to get
up early at 6:30 and set off at 7 o’clock. But on the first two days, we can get up at 7:30, and start at 8:20.

B: What do I need to take?

A: We may need to take our ID card, some clothes, phone charger, etc. And it will be better to wear sports shoes.
If you have other requirements, please let me know.

B: Thank you. If any, I will.



Let’s listen and speak! O

Nice to meet you.
Listen to the following conversation and fill in the blanks with proper words. C N

Practice the conversation with your partner.

A: Hello, guys. Here is a notice. In order to let our colleagues know each other
better, our company has organized a two-day cultural (1) tour this
Friday.

Where is our (2) destination 9

Tiantangzhai scenic spot, a national forest park.
Could you introduce the (3) route  ?

We will start with the group at 6:00 from Lu’an. And at (4) 8 0'clock e
will arrive there. Then we will take the cable car up the mountain to admire
LongJianfeng (5) waterfall  Baima Grand Canyon and Dabie Mountain
Geopark are the other two places for us to (6) visit

AR
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Let’s listen and speak! O

What about our meals and (7) accommodation 9

We will have meals at the local restaurants and stay in the local (8)
guesthouse for one night.

Do we need to take something?

We may need to take some personal (9) items and clothing. And our
company will prepare the medical box for us.

Where are we going to (10) gather 2

We will meet at the company gate before 6 o’clock and then take the bus to
get there.

Wonderful, maybe we can bring our own food and drinks.



Listen to the passage about the Spring Festival, and fill in the blanks with =
proper words. @

Under the guidance and support of Yunnan Intangible Cultural Heritage
Protection Center, the project of China Cultural Tour in Yunnan Province was
officially launched. By promoting excellent traditional culture of all ethnic groups
in Yunnan, this visit would (1) motivate local people to improve the (2)

innovation and development of their culture. Therefore, it would (3) attract

more tourists to visit and experience Yunnan’s unique and (4) diverse  ethnic
group culture. Focusing on Yunnan, the visit was (5) divided  into east and west
routes. Starting from Pu’er on the (6) €astern  route, we knew the production
techniques of Pu’er tea, a national intangible cultural heritage. And we
experienced more than ten (7) complicated production processes in person such
as frying, (8) drying  and steaming. Then, we visited the well-preserved
Jianshui Confucian Temple.




Let’s listen and speak! O

On the west line, we started from Kunming and visited Guandu Ancient Town.
There, we (9) appreciatedmaking techniques of black copper, silver and Yunzi
Weiqi in a row. When we walked into Xizhou Ancient Town 1n Dali, we listened
to the songs of Bai people that have been (10) passed  down, and even tasted
the tea with a long aftertaste.
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Reading 1 @
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Pass on the essence of Chinese culture.

“Guochao” Products Favored by Chinese Youth

According to a recent survey conducted by an online survey platform,
some 96 percent of surveyed youth said they were willing to purchase “guochao”™
products, which refer to the products of homegrown brands. At the same time,
91.6 percent of respondents expressed their expectation for more video
programs digging deeper 1nto traditional Chinese culture. The age group of the

interviewees ranged from the post-80s to the post-2000s generations, with the
latter accounting for 22.1 percent.
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2 Of late, much discussion has been centred on “guochao”, or the rising
cultural tide in China. It typically refers to an emotion that champions Chinese
thoughts and i1deas, and shows itself in Chinese consumers’ interest in national

culture and a preference for homegrown brands.

3 ““Guochao’ style suits Chinese people’s appearance and character. And
most products from domestic brands are more cost-effective. Some decade-old
brands have been developing for many years. They have a complete industry
chain and still maintain a reasonable price. With the Internet as a core driving
force, they have gained force in recent years,” a college student 1n Tianjin said.

=
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B Lletsreadt  N®

4 Professor Huang of the School of Journalism and Communication at
Xiamen University maintains the essence of traditional culture has spread all
over 1nto every aspect of people’s lives. “We hope ‘guochao’ can be trendy not
only in China, but also abroad. We can’t stop at traditional Chinese elements;
we must absorb ele-ments of modern China, whether China’s world-leading
technology or cutting-edgeproducts. Be it traditional or modern, these elements
should be included in China’s cultural products and delivered internationally, so
the whole world can grasp the charm of China’s ancient treasure and its modern
atmosphere,” Huang said.

5 Th e youth nowadays can access a wide range of China’s cultural treasure
in order to pass on the essence of Chinese culture. However, the key 1s to take

the 1nitiative 1n learning. @
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refer to 5 ' +&

homegrown / hovm 'graon/ a. [E =11
brand /breend/ n. ik
respondent /r1' sppndont/ n. &R R
expectation / ekspek 'ter/n/ n. #2
interviewee / mtovju: 'i:/ n. $RK &
account for 5 ( L)

of late & i/T

centre... on f#...... g rp
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_LJ Letsreadt

champion /'tf&mpion/ v. 3

preference /'prefrons/ n. fii %

domestic /do mestik/ a.

& Y HY

essence /'esns/ n. AN

trendy /'trendi/ a. B} E2 11

absorb /ab'zo:b/ v. I

cutting-edge /. kAtnj'ed3/ a. Joitt i
...... )5 /)

grasp the charm of %l

atmosphere /' eetmgsﬁg(r)/ n. 5

j

Tt

initiative /1 nifotrv/ n.

cost-effective / kost1'fektrv/ a. &% il =0

T
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Pass on the essence of Chinese culture.

Comprehension Check

Choose the best answer to fill in the blank 1n each statement below .

1. Most of the interviewed youth
Volunteered to buy domestic products
B. refused to buy domestic products
C. didn’t like the domestic 1items
D. lacked interest in domestic products

2. “Guochao” 1s :
A. based on national culture
B. catching Chinese people’s attention
C. showing Chinese people’s preference for homegrown brands

All of the above.
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3. Chinese like “guochao’ because

A. 1ts style suits people’s dressing code
its products are more cost-effective

C. 1t 1s a decade-old brand

D. people have gained force in recent years

4. What Professor Huang said suggests that
A. the essence of traditional Chinese culture should be maintained

“guochao” needs to absorb elements of modern China and be delivered
internationally

C. the whole world needs to grasp the charm of Chinese culture
D. the whole world needs the modern atmosphere




B etsreaar

5. Young people nowadays need to

T

A. access a wide range of China’s culture

‘take the 1nitiative 1n learning the essence of Chinese culture
C. buy more “guochao” products
D. create a modern atmosphere for Chinese culture



<l Let’s read!
Vocabulary Focus

T

Choose the words 1n the box to fill in the blanks of the following sentences. Change
the form 1f necessary .

preference domestic absorb champion

cost-effective homegrown expectation trendy

They don’t make most decisions based on what is popular or trendy

But out of his €xpectation ,he even failed to get the third prize.
We must  absorb lessons of this disaster.
This is probably the most  cost-effective way for you to buy it.

His preference for action over talk 1s a big part of his success.




B
Grammar Drill

Combine the two words in brackets into a compound one and complete each
sentence with the correct form.

T

1. Cycling is an environment-friendly  (environment, friend) form of transport.

2. She worked hard to overcome (come, over) her shyness.

3. Moreover (more, over), you can rest assured that nothing
needs to be done by yourself.

4.  Worldwide (wide, world) sales reached 2.5 billion.

5. Staying calm was an exercise in __ self-control (self, control).
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Pass on the essence of Chinese culture.

Grammar Notes

Jeif B &1 1E B A B A CLE B R AR & R il . G
&® 5 5% cost-effective, English-speaking

€ 5 54474 homework, makeup

& 5 5|1 anywhere, somewhat

& 5 53)iA: overthrow, undergo
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Translation Practice

Translate the words in brackets into English to complete the following sentences.

1. They can also refer to pop culture and new cultural trends.
(FEHI72)

2. The social services account for a substantial part of public spending.
Q=g

3. She was greatly encouraged to think creatively and take the initiative

in work.  (FRHKF=3)

4. His stories usually centre on young love.  (ZEH{E)

5. Our teacher led us to &rasp the charm of medieval towns 1n the book.

(B2=..... I
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Text Summary

Summarize the text with the help of the word cloud and useful expressions.

6!
traditional

- g e Useful Expressions
treasurﬁﬂg 85 p

I‘I!HESIG

etnetig;}ig{r;ﬁ g % B homegrown brands B maintain a reasonable price
0
.mmc “ It rég B express one’s expectation M acoredriving force
umhase glements B digdeeperinto B absorb elements of
world |nac JIBSE B account for B grasp the charm of
pro “GtS“ B centre..on B awide range of
l]UI'IIBgl'UWII .
i I

internationally a preference for take the initiative



B
Text Summary

Summarize the text with the help of the word cloud and useful expressions.

T—

[ %1301

According to a recent survey, majorities of the surveyed youth were willing to
purchase guochao products, which refer to products by domestic brands. Of late,
guochao 1s 1n discussion, which shows people’s interest in national culture and
preference for domestic brands. A college student said that because of guochao’s
suitable style for Chinese, 1ts reasonable price, and the benefit from the Internet,
guochao has gained force in recent years. And Professor Huang maintained that
China’s cultural products need to absorb traditional and modern elements and be
delivered internationally. To pass on the essence of Chinese culture, we young
people need to take the initiative in learning it.



B etsreaar

Further Thinking

From this passage we can see that products integrated with Chinese culture
are trendy. From Professor Huang’s expectation for homegrown brands,
what can we young people specifically do to enhance the
internationalization-of Chinese culture? Think about 1t from any aspect you
like, and then share your opinion with your classmates.
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Pass on the essence of Chinese culture. _

Reading 2 @

Chinese Bamboo Weaving Art

1 The traditional Chinese craft of turning thick bamboo into delicate slices

attracted great attention on overseas social media, gaining more than 10 million

views and having been “liked” hundreds of thousands of times. From daily
appliances to complex engineering structures, skilled bamboo weavers are
recording the detailed production process of their handicrafts on social
media — slicing, spinning, weaving, burning and boiling — which are consid-

ered as a “mysterious Chinese power” in the eyes of foreign netizens.
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2 Under a pan brush making video with more than 10 million broadcasts,
tens of thousands of foreign netizens guessed the purpose of the tool 1in dif-
ferent languages 1n the comment area, and called out the magic of this hand-
made bamboo product made without a nail.

3 Without fancy clothes, tricks and measuring tools, these bamboo crafts-
men 1n the videos can make amazing works of art simply using their own
barehands. Pan Yunfeng, 51, from Lin’an in Zhejiang province, makes pot
brushes and bamboo umbrellas on the Internet. He started learning bamboo
weaving at an early age and began to publish his works in 2019. With over 5
million followers on some video platform, he has become a genuine infl uencer
for netizens abroad.

eI
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4 But this 1s just an epitome of the popularity of bamboo weaving overseas.
According to incomplete statistics, the number of videos related to bamboo
weaving on the related short video platform has exceeded 70 million. Among
them, videos with the label of bamboo tools and bamboo art have been played
477."7 million times.

5 Bamboo weaving art, originating from the Warring States period about
2,000 years ago, has become an integral part of traditional Chinese culture. In
2008, 1t was officially listed as a national intangible cultural treasure. The
popularity of these works indicates that bamboo weaving art 1s welcoming a
new development opportunity. Th rough these videos, many foreign netizens
are more 1nterested in bamboo weaving art, tools and even Chinese, which have
opened a window for foreign netizens to better understand Chinese culture.

| 7
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. Let’s read!
Words and Expresions @

turn...into ¥ ...... AR N
delicate /'delikot/ a. ZFZH ]

attract great attention 5| 2 K I<VF
hundreds of thousands of %+ _F 7 )

appliance /o platons/ n. FH -H

T

complex /'kompleks/ a. B 4%
mysterious /mi'strorios/ a. fHAA T
netizen /'netizn/ n. M [X;

call out KX 7= Wy




&  NN"

handmade / hand 'meid/ a. T[]
nail /ne1l/ n. £]

trick /trik/ n. {64

bare /bea(r)/ a. ZRER I

genuine /'dzenjum/ a. E I1EH]

epitome /1'prtomi/ n. 457

exceed /1k 'si:d/ v. it

originate /o 'ridzmert/ v.

integral /' mtigral/ a. 14 AR Bl 14 75 1)
intangible /in'teend3obl/ a. LI, AlHEA 2K
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Pass on the essence of Chinese culture.

Comprehension Check

Choose the best answer to fill in the blank 1n each statement below.

1. The number of video views about bamboo weaving art shows

A. foreign netizens’ generosity

foreign netizens’ great interest
C. the excellence of Chinese culture
D. Chinese craftsmen’s interest in teaching

2. The example of a pan brush making video is used to refer to

A. the diversity of foreign netizens’ comments

B. the magic of handmade bamboo products
@tﬂne popularity of bamboo weaving art overseas
D. the purpose of the tool




By Letsveasr

3. Pan Yunfeng is

T

A. a craftsman in bamboo weaving
B. An influencer for netizens abroad
C. one of the bamboo craftsmen weaving with bare hands

D) All of the above.

4. Bamboo weaving art :
originates from the Warring States period
B. hasn’t been listed as a Chinese cultural treasure

C. 1s not so attractive to foreign netizens

D. only exists online



B etsreaar

5. What shall we learn from the passage?

O

T

A. Chinese craftsmen like to post videos online.
B. Chinese bamboo craftsmen work with gloves.

C. Incomplete statistics can’t support the popularity of bamboo weaving
overseas.

Bamboo weaving art has attracted foreigners’ attention to Chinese culture.



B
Text Analysis

Summarize the structure of the whole passage and finish the following matching

T

exercises.
Paragraphs Main ldeas
Para. 1\></>Speciﬁc examples of the popularity of bamboo weaving art
Para.2-4— —The trendy phenomenon of bamboo weaving art videos

Para. 5 —The significance of bamboo weaving art




N
Content Questions

Answer the following questions using the keywords in brackets.

T

1. What has attracted foreign netizens’ attention? (traditional Chinese craft,
turn...into , delicate slices)

The traditional Chinese craft of turning thick bamboo 1nto delicate slices attracted great
attention of foreign netizens’ attention.

2. How to describe those bamboo craftsmen? (without fancy clothes, tricks and
measuring tools, bare hands)

Without fancy clothes, tricks and measuring tools, these bamboo craftsmen make works
simply with their own bare hands.




B etsreaar

3. How to explain the popularity of bamboo weaving, according to incomplete
statistics? (the number of, exceed)

The number of videos related to bamboo weaving on the related short video platform has
exceeded 70 million.

T

4. How to explain the popularity of bamboo weaving, according to incomplete
statistics? (the number of, exceed)

Bamboo weaving art originates from the Warring States period about 2,000 years ago.

5. What influence has the popularity of bamboo weaving art brought abroad?
(open a window, better understand)

It has opened a window for foreign netizens to better understand Chinese culture.




B etsreaar

T

Task e Translation Practice

1.

Translate the following sentences into Chinese.

Without fancy clothes, tricks and measuring tools, these bamboo craftsmen

in the videos can make amazing works of art simply using their own bare
hands.

BAEME HIACHR  AedE AT & TR, A B X 24T 2 I AU — X Tl BE A
H 2 NI ZAR i

With over 5 million followers on some video platform, he has become a
genuine influencer for netizens abroad.

b EFEARANY- & EIEEIES00 5822, S b R B IERZ I
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3. But this 1s just an epitome of the popularity of bamboo weaving overseas.
13X R AT EARE LTI — D5

T

4. Bamboo weaving art, originating from the Warring States period about
2,000 years ago, has become an integral part of traditional Chinese
culture.

Pyt 2 AR AR T-20004E AT IR EI I, B2y rh L S SCib It — 2545

5. In 2008, 1t was officially listed as a national intangible cultural treasure.

20085, ATgm#HI NG 3l B X FARY i SO = 44 3¢
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read!

Vocabulary Expansion

Here are some expressions related to Chinese opera culture. Match the English

expressions with their Chinese meanings.

skit
Kun Op&

story-telling

Shaanxi Oper

shadow play

pantomime

witty dialogue co%

=
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What other expressions about Chinese opera culture do you know? Do

you know their English expressions? Exchange ideas with your
classmates!




& K

1. Shaoxing Opera /)|

. Henan Opera 4 Ji|

male (the positive male role) 4= (55 4 I 1H £ )

female (the positive female role) H.(Zz 4 IEH /A )

a supporting male role with striking (A& &£ BH 7 53 MR C )
a clown or a negative role (&4 ERVEFE B I [H A £2)

N LR W

painted role ft /i
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Culture Notes

HARE AL g AR ERAS . TRREIR, S E &
idm, EPESHIRTIAA O, RAFA, NELIE, HffuiH.
fEANMER. RAE— @, HBAR 9., E@ﬁ%@\ ﬁaﬁmﬁzﬁg\
A AT, EEHA%T té,ﬁﬂézﬁtzﬁtﬁ/\%‘iﬁﬁ HW. KT
W AR TEFEOU ) B BRI, AR At = T SCHEDW E 5k A
BEEEREM.

(D pursue common good for all

(2) promote harmony between humanity and nature
(3 ceaselessly pursue self-improvement

(4) embrace the world with virtue
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Welcome the guests for cooperation.

WM ¢ (Welcoming Speech) & 7E 1042 5= 2 AN X BUAE 2= A
X ) AR o SRS PRI B X & BE 45 TE 2 i R M I AN IR BR ,  AF 9 3

HASEAGUE, EEEAEREN RN, 81 HErES &1F.

PN g, I PFERGI R A 2 SAE

WEerh, FHEIEZLUT S
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T
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Welcome the guests for cooperation.

T

Welcome the audience using serious language for a formal occasion. Pick up an ap-
propriate greeting to set the tone ( an important occasion with serious tone; an infor-
mal one with light-hearted and straightforward tone ). Remember to introduce the
event itself. Provide a short introduction to the name and purpose of the event and
talk a little about who 1s behind the organization.

Differentiate phrases with different tones for a formal or informal occasion
and write “formal” or “informal” in the right place.

® Good morning, ladies and gentlemen. We are so glad to have you all here
and we appreciate your presence today. ()

® Good morning, everyone! It’s so wonderful to see you all here on this
sunny day. ()



B Levswite S

Step e Express the significance of guests’ visit and describe the friendship and communica-
tion between the two sides, showing the willingness to strengthen cooperation and
looking forward to a bright future.

Making sentences with the following useful expressions for reference.
we have cooperated in/for ...

benefit from the achievements we made

express our heartfelt gratitude for...

look forward to further cooperation




B Letswier

Step e Say that you hope the audience enjoy the event if applicable. Pass on your warm
wishes to the audience for the rest of the event and thank them for attending.

Useful Expressions

As we are meeting here together today for XX meeting, on behalf of XX, I wish to extend my sin-cere
welcome to XX present here.

SRBAVEXEME, LRSI XX 28 FEAR XX AR XX R RO

I would like to reflect on some of the work we cooperated in doing and the difference we have made.
AR BB — N AT &A1 R st LA B3R

I believe that our meeting is bound for abundant accomplishment through our hard work.

PAE, ERAMAISE T, RIS FEMH R

In conclusion, I wish this meeting a complete success. I wish our guests a pleasant stay in XX.
Thank you very much again for your presence.

B IBAIR WA R ) . FLBATI 2 AAE XX 3. FR R AR B RSl
I now declare XX meeting open.

PEA XX S VIHAETT %

At this point, I propose a toast: to the cooperation between ... And ..., to the health of...!

fELL, ARV ZIEBEETM, .. BT

A
[ o




B Letswier

Step e Based on the above steps, now write a piece of welcome speech following the structure given below.

Name of the welcomed guests

Welcome and greet the guests

Expound the significance of the guests' visit
Describe two sides' friendship and communication
Express the willingness of cooperation

Introduce the arrangements of the event or meeting

Signature of the speaker
Express good wishes to the guests & P

Date of address



-

e
R e




B Let’s do a project!
Take good care of your guests.

In this unit, we have practiced conversations about arrangements of cultural
activities, and learned to extend a warm welcome to our guests. Now, role-play
with your partner in the situations according to the steps.

T

z Student A: an employee from Company A for airport pickup

g Student B: a foreign partner of Company A for business cooperation



Let’s do a project!

Step 0 Meeting at the Airport

At the airport, Student A picks up Student B and extends a warm welcome. Student
B expresses his/her appreciation and expectation for the upcoming cooperation.



Let’s do a project! O

Step 9 Chatting About a Cultural Journey

Then on the drive back to Company A, Student A naturally extends their
conversation on Student B’s stay in China and politely invites Student B for the
cultural trip scheduled 1n advance. Student B gladly accepts the invitation and asks
for the detailed information of the journey.



Let’s do a project!

Step e Presenting the Trip Guidance

Student A presents the detailed guidance and trip tips, including the time of
departure, sightseeing, and the necessary items to take. Correspondingly, Student B
posts his/her questions about the schedule, and shows his/her great inter-est and

gratitude.

Useful Expressions
p
B cxtend a warm/cordial welcome to ...

B cxtend special thanks to ...

B [ am delighted to welcome ... to ...

B Thank you for coming and participating.
B Wish you a rewarding and enjoyable stay.

B We take the liberty of arranging the travel arrangements for you and hope you will
like them.




New the.rar- English




K] Reading 1 [BEEM]

1. homegrown / hovm groun/ a.

A [E7H

¢.g. China has tried this homegrown approach to technology standards before.
o [ e A 22 LB L O SRAE N SRR

A B FXFER

¢.g. These homegrown apples taste better than the ones from abroad.

XL H 5P B S R MG OR U E IR IE 4




K] Reading 1 [BEEM]

2. brand /braend/ n.

A L, TR

¢.g. Champagne houses owe their success to brand image.
A\ ) R AE TARATT R b T &
brand loyalty i &K
the leading brand of detergent — it i i ) G 5557




"] Reading 1 [iBE25])

3. respondent /r1 spondont/ n.
A CHER. MNEHAERD FEN, HAENR
¢.g. Only one respondent was optimistic.
R L2V LR o
A Ot BIREIEIRRN) #05

¢.g. The respondent signing a consent order agrees to comply with the

order’s remedial requirements.

B A A2 IS R ST a2 A IR ZER




K] Reading 1 [BEEM]

4. champion /' tf&mpion/ v.
A, SCFF
e.g. These people champion the 1deas and put themselves behind 1t fully

even when met with resistance.

XS N SCHPf AR, BEfEE 2 H g e i B H 5 .




&} Reading 1 ESES]

5. preference/ prefrons/ n.

A R, fWir

¢.g. Everyone will have their preference.
SN N A H 2RI % -
A irF, e (BO

e.g. We’ll give preference to children and the aged.
PAT¥ 45 ) LE A2 NLSEARL

AN



K] Reading 1 [BEEM]

6. domestic /da mestik/ a.

A EAR, AEHK
e.g. Domestic prices have been aligned with those in world markets.
NS CR R S AT — 2
A FHK, FKEEH
e.g. It was a scene of such domestic bliss.
X X BE R I 5
A FEAR), JIERH)

e.g. Last week, we saw a documentary about two domestic animals.

ER, BATE T 3Rk TR IFRHSIIRE R




"] Reading 1 [iBE25])

7. essence / esns/ n.

A K, EER

¢.g. What 1s the essence of true beauty?
HSEZ RHIATR 2 A7

A

¢.g. Can you sense the essence of this poem?

PR AEBLMRIX E W R RS e 2



K] Reading 1 [BEEM]

8. trendy / trend1/ a.

A INER, ENER

e.g. I enjoyed being able to go out and buy trendy clothes.
FAR = P4 HE H 25 SK LS AR AR




K] Reading 1 [BEEM]

9. absorb /ab ' za:b/ v.

A T

e.g. Plants absorb oxygen. THYI 5 <

A BE, FiE (EE)

e.g. To absorb the lesson, I had to do it over and over.
NV HHE R, ARG EEEE .

A EEMTHE, ETO

e.g. This book is easy to be absorbed in. XA Z5 ik APTiEH A .




- k] Reading 1 [BSE])

10. atmosphere /' @&tmosfio(r)/ n.

A U RE

e.g. festive atmosphere 9 H A5 = RIS
A KA

e.g. the earth’s atmosphere HLERI) KRS )=




