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“/ Learning Objectives:

In this unit, you will

© learn to make effective presentations;

© read about volunteer programs;

© write a letter of invitation in English;

© expand your vocabulary about corporate contributions
to society;

© know about Chinese tea culture and develop translation

skills.
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. . § Introduction

Businesses play a huge role in culture and

society in general. They not only take up the most
amount of time in most people’s lives, but they
also help create innovations and make important
technological advancements. The benefits they

allow and the opportunities they provide are

crucial to the way the world is viewed. It gives
forward thinkers and dreamers a place to turn their visions into reality. Businesses also
contribute to the growth and development of the community where they’re based. Some
business owners engage in charity activities whereby they donate a percentage of their
profit towards a public cause. Likewise, some of these businesses build public facilities
within the community. Fulfilling these communal responsibilities gives these business
owners a feeling of satisfaction, strengthens their business reputation, and improves the

community.
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Jennifer and Derek are talking about a fund-raising event. Listen to the

conversations and choose the correct answer.

1. Whatis Jennifer goingtodo? B

A. Attend a class. B. Make apresentation.

C.Host anevent. D. Attend a speech contest.
2. What is the topic of the presentation? _ ~

A. How to raise funds. B. Ocean animals.

C. Reducing ocean pollution. D. Reducing energy use.
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3. What advice does Derek give to Jennifer? C

A. Answer questions clearly. B. Make preparations for the event.

C. Understand the subject thoroughly.  D.Understand the causes of air pollution.
4. What will Jennifer do at the beginning of the presentation? _ A

A. Introduce the outline. B. Present some pictures.

C. Talk with the audience. D. Outline the solutions.
5. What is Jennifer actually worryingabout? _ D

A. How to make the presentation. B. Whether she is well-prepared.

C. Whether the audience will like her.  D.Whether they will raise enough funds.
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@AY Businesses and organizations can contribute to public causes in various
ways. Ocean Project’s mission is to help clean the ocean and save more
marine life. Listen to the following passage. Learn about how they raise
people’s awareness and finance their project, and fill in the blanks with

the missing words.

Here at Ocean Project, our 1. MISSION s to help clean our ocean and save more
sea life. Sadly, our ocean faces many threats such as plastic waste in the sea... But there is
still time and hope to clean up and save it.

Our goal is to 2. __INSPIr€ educate and spread awareness about the threats
that our ocean and sea life face. We believe that together we make a 3. difference by
creating ocean inspired jewelry and designs that help raise 4. Wareness gng support the
mission.

We invite you to join us. Every s. purchase makes a difference. With your help, we
can create a brighter future for our ocean and the sea life that calls it home.
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@E3A3 Public speaking is an amazing skill for your professional development

and you need effective presentation skills to present your ideas,
projects, plans, strategies, and products in front of the audience. Read

the following tips and learn how to make a presentation even more

effective.

Top Tips for Effective Presentations

1. Show your passion and connect yourself with your audience.

It's hard to be relaxed and be yourself when you're nervous. The most important thing is to
connect yourself with your audience, and the best way to do that is let your passion for the
subject shine through. Be honest with the audience about what is important to you and why it
matters. Be enthusiastic and honest, and the audience will respond.
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2. Focus on your audience’s needs.

As you prepare the presentation, you always need to bear in mind what the audience need and
want to know, not what you can tell them. While you're giving the presentation, you also need
to remain focused on your audiences response, and react to that. You need to make it easy for
your audience to understand and respond.

3. Keep it simple: concentrate on your core message.

When planning your presentation, you should always keep in mind the question: What is
the key message (or three key points) for my audience to take away? The important thing is
to keep your core message focused on and brief. And if what you are planning to say doesn't
contribute to that core message, don't say it.
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4. Smile and make eye contact with your audience.

This sounds very easy, but a surprisingly large number of presenters fail to do it. If you smile
and make eye contact, you are building rapport, which helps the audience to be connected
with you and your subject. It also helps you to feel less nervous, because you are talking to
individuals, not to a great mass of unknown people.

W 5. Tell stories.

Human beings are programmed to respond to stories. Stories help us to pay attention, and
also to remember things. If you can use stories in your presentation, your audience is more
likely to engage and to remember your points afterwards. It isa good idea to start with a story,
but there is a wider point too: you need your presentation to act like astory. Think about what
story you are trying to tell your audience, and create your presentation to tell it.
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Many companies give back to their communities with their employee volunteer programs. The

Employee Volunteer Programs

companies get their workers involved in community service projects and sponsor these programs so

employees can commit company time to volunteer work.

Businesses may gain a lot from implementing employee volunteer programs. The benefits

include more productivity, increased employee engagement, and customer loyalty. Your employees
will have a fulfilling and meaningful experience from volunteer work. But remember, you need
careful planning to implement a successful volunteer program.

Determine the program’s objectives. You should identify your desired outcomes and how to
measure the effectiveness of the program. Decide the number of the employees you need and the

number of volunteer hours.
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Create or find local volunteer opportunities. Local nonprofit organizations and Internet

resources may help you find new possibilities for your workers that match their interests and skill
sets.

Inform employees of the initiatives. It would help if your volunteers knew exactly what they
would be doing when signing up for a volunteer opportunity. A meeting, your lunchroom, your
social media and emails are all good places to spread the word about these opportunities.

Appreciate volunteers. Rewarding your volunteers and showing appreciation for their hard

work and devotion will positively impact their engagement and performance. Some ways to thank
employees include planning an appreciation event, providing a free T-shirt to your staff, or writing
individ ual letters to thank them for their hard work.

Q
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Language points:
l.volunteer : n. HfEHE; NSF5TEE:, BEwFHE
v. BRSO ot
e.g. :
The volunteers helped clean up the park. EEF TG T Al .
He volunteered to help the old lady carry her groceries. 1t 3= # % H 3 A 2 10 A\ 3%

1
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Language points:

2.involve : vELE; FTFE; MROALIARED (BEER) 7= Wi, 125,
e N fERA

e.g.

The job involves a lot of paperwork. X7 TAE 7 AL K& TAE.

We don't want to involve the police in this matter. FA T AR L E 25 N IX T

=
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Language points:

3.commit: v. 7K PRUE (3R, s EGE N ZH S 3 U (3B 5 H
Ay TN (IF[E. A J158)

e.g.:

The government committed to reducing carbon emissions. BEUR A 1 3l /0 Bk HE T -

He committed a serious crime and was sent to prison. 10 1 E I, #ikdt 7 AR,
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Language points:
4. implement : v. SCJE; AT AR
1. Iﬂ; %%ﬂ; FHE\‘

e.g. :
The company will implement a new marketing strategy next month. 2 & |/~ H 4
St — TR ) B TR
Farmers use various implements in the fields. A< [ AE FH Hi BLAT FH 25 F SRR R
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Language points:
5.reward : R BlHk; s B
v. s KB 45 DA

e.g. :
He received a large reward for his efforts. fL[5 B 2./ 35 J13k15 1T FERIHREN .
The school rewards students who perform well academically. 2% 22 il S L& =2y &

B F5 B2
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W AaEN R TEREERIERAE X, XEAFLER TS 5FXRSHH, JF8Ehxesik], PUERT
ReFI o~ 5 TAERT RIS 5 E R TAE.

ks m TEEE TR e WoRkEiF .. HamiaFiRamdr=71. s TS558 DR E P BWE
PR R TRENE IR TAEH G AL BA B WKL . (HELSE, S — Rl E R E 1R 75 2R ORI

e TR B br. RMOZEHI IR R RS, DL A andn] i B vh RISl i€ P s e T8 MG I8 TAER K.
$%g&%&$ﬂmeA 2 3 1 AR S ) 2H 23 R0 BB X B R AT DLEE B O B3 3R BT S AT T D48 A BE Y
FL
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@E8X1) Choose the best answer for each statement below.

1. The benefits of carrying out employee volunteer programs include
A. increased productivity and meaningful customer experience

B. increased productivity, employee involvement, and customer loyalty
C.increased customer engagement and employee involvement

D. increased employee loyalty and customer involvement

2. C is/fare necessary if you want your volunteer program to be successful.

A. Enough investment

B. Enough experience
C. Careful planning

D. A large number of volunteers
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3. Before starting a volunteer program, first you need to identify A :

A. the program’s objectives
B. your volunteer partners
C.the desired profits
D. the efficiency of your employees
4. It would be better for companies to choose volunteer opportunities that D
A. help to increase their profits
B. can expand their Internet resources
C. provide new possibilities of development
D. match their employees’ skill sets
5. Writing thank-you letters and giving T-shirts as free gifts are ways to A
A. show appreciation to volunteers
B. promote charity events

C. reward loyal customers

D. encourage hardworking employees
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Vocabulary

@EaX2 Choose the best answer for each sentence.

1.

Her A to the job left her with very little free time.

A. devotion B. appreciation
C. opportunity D D. volunteer

We are waiting to hear the final of the negotiation.
A. engagement B. sponsor

C. performance D. outcome
She was A for her efforts with a pay rise.

A. rewarded B. devoted

C. fulfilled D. determined
Cost-cutting measures have been B in most hospitals.
A. engaged B. implemented
C. sponsored D. committed
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5. I never realized doing volunteer work could be so exciting and > .

A. appreciating B. desiring

C. producing D. fulfilling
6. Thanks ever so much for your help. | really C it

A. reward B. desire

C. appreciate D. determine

7. The race organizers are trying to attract B

A. initiatives B. sponsors

C. customers D. individuals
8. Shall we D what we are going to do next?

A. detect B. delegate

C. desire D. determine
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Match the items in English to the Chinese equivalents.

nonprofit organization
volunteer work
employee engagement
volunteer program
community service
customer loyalty
Internet resources

skill sets

social media

appreciation event

B EXME R
SEEmE
& ifE
BFBIHE
ATE#5E
IR
JEEFIHR
B L{E
HEEES
HBEARSS

C
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Choose the best Chinese versions.

A 1. Many companies give back to their communities with their employee volunteer

programs.

A HEATEERTEREETIEIEHEK,
B. w2 ATEEHKELIR TEESE T,
C. FEAFNEIERETRERHE,
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A 2. Your employees will have a fulfilling and meaningful experience from volunteer work.

A PR THEMNERTEPRBREMNE EXHNEE,
B. fRNATEZTERNBERTRXNERRBTIRELR,
C. MNATHMERILEPRETENSTEXNERE,

C 3 You should identify your desired outcomes and how to measure the effectiveness of
the program.

A. R ZREIMRENS R ME ZIHHNEHL.
B. fREZIRBIIRIBERVE R LIS A0 {51 B iZ i1 RIBOE,
C. MPRZAEIRBEENER LIRS EZiTRINEHE,.
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4. It would help if your volunteers knew exactly what they would be doing when signing

up for a volunteer opportunity.

A MRFHNEEENERIERARSNERE IR ML, XEHEMER.
B. MRIFHNEEET RS SMEBEEAcINAERITREEG A, XEBFER,
C =EfRFEINESEE(ARAEMRITSESMTtA, SIRSSNEEES

i

C 5. BRewarding your volunteers and showing appreciation for their hard work and devotion

will positively impact their engagement and performance.

A EREEEARTERMINNFED TIENSE, BRI~ TR,
B. ZBEREEARTENBINFHITFHNEEER, BIRRRmii1nE 55

=Wo
C. EREREAMMINNFHTFHASESHEARTES, NS S5ENER
= EFR R R0,
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Verizon’s Employee Volunteer Programs

Verizon Communications was formed in 2000. Headquartered in New York City, Verizon is one
of the world’s leading providers of technology and communictions services.

Verizon is committed to giving back to their communities with their employee volunteer

programs. Verizon offers a gift of $750 for every 50 hours of volunteer work comp leted

under Verizon's volunteer programs. Verizon aims to create value around the world through

communications technologies. The company is focusing its volunteering on three pillars that are

good for society: digital inclusion, dimate protection, and human prosperity.

C
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Verizon's Digital Inclusion Program tries to bridge the digital gap by making its technologies
accessible. The volunteer program assists rural areas, low-income families, and schools with limited
resources. Verizon also teams up with the government to provide more economical options and aid

individuals who cannot afford high-speed Intemet.

Verizon's Climate Protection Initiative aims to ensure that the companys products and service

are environmentally friendly. Investments in renewable energy and improvements to its network
and facilities are helping the company achieve zero carbon emission by 2035.

Verizons Human Prosperity Commitment helps poor people improve their present skill setsso
that the community as a whole may prosper. The company believes in the power of volunteering to
improve the lives of others.

The contribution of the company’s workers, both on the job and in their own time, allows the
brand to strengthen bonds with the local communities and customers.

i .

©
©
©




i .

Language points:
l.form: n. B3 TEAR; R
VIR TRk

e.g. :
Ice is water in solid form. VK72 7K B [ &S 2.

They plan to form a new club. fBA7T1+XI2H 22—~ R R 3
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Language points:
2.offer: n. BV FUGHRAT; HAT

v.iefits 47

e.g. :
The hotel offers a variety of services to its guests. X ZZ i 5 N2 N T A5 254 1)
55

I received an offer to join their team. USRI 1 IIAABAT T BA 21
We got several offers for our house. A THI 5 TR 1 4F J U F- DY
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Language points:
3.focus: n.EER; HAL 0
vES GEE. M%) o K

e.g.:

The focus of the meeting was on cost control. 2 X AL fi A A 32 il .

Her beauty made her the focus of attention at the party. 1l ¥ & 354 it il o 5 2 b AR
NFRIERFE R

You should focus your attention on your study. /RN AZIEIE R I E AL

The camera can't focus properly in this light. fEXFGLE T, *ﬁ*ﬂﬂﬁ/fiﬁﬁ X AR
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Language points:

4.afford : v AR, SUHHEE, R &7

e.g. :

I can't afford a new car at the moment. 3K H T EANE — 408 &
She worked hard so that she could afford to go to college. i%% /) T./F, UCMHEEEHH

1S BRI B A
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Language points:
Saim: n. Bir; HMW
vIIRIER] g3
e.g.:
His aim is to become a famous scientist. /11 H #1522 N — 44 3 24 B2 A
The main aim of the project is to improve the living conditions of the local people. iX
ANTH B2 H e e i s R AR R
We should aim to finish the work by the end of this week. FAITW.1% /1 1E A JH K Hif
SERGX I T AE .
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B3 AR (Verizon) P L EEE TTL)

JB R AR IEAT 2 7] BOLT20004F, SN T2, BRI I HE R AE S IRkt 2 —.

IR AR E T iE e i T AR E R At X . R Es AR B E R, G TR SE RS0/ IR AR,
Al S TRA 7503 e il B AR 5 R G FRE S EREEIME. Z AR ERESRET WS F
I = RSCAESE: BB [ERPPAASRE R,

JaFm AR B AL S TR BB L E R B G 3R BOR IR & 8718 . iz E R TH R AR HLIX . RIS
& DA S iR PR 1) 2R i it T By . BUmARIE 5 BUR &1E, UL P se B kR, # B f AN & 5 o B
WX 2% B IS N o

Ja Fi AR ) S PR B 0B TE DR 2 J) 1 72 i A AR S5 X A3 AT X A] A BR IR I $8 5% DA K A 2% 135 i 1)
o, 1EBN J11% 08 51 4E20354F B SE I E B HE

B AR NRE s BT BTN AN D A E RS, MmiEsE BN X E R K E. 1
AR5 1 77 == Be i el s Al N AR T

o) G AR TARRS TP AIAS NS TR A AF S5 di RS DO 5 55 =4 Ak ORI P IR AR

2

N.

o Jf i\
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Comprehension

@A) Complete the answers with no more than three words.
1. What is the main business of Verizon?

Verizon is a provider of technology and communications ¢apices.

2. What are the three aspects that Verizon focuses its volunteering efforts on?

Digital inclusion, climate protection, and human prosperity

C
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3. How does Verizon bridge the digital gap?
its technologies accessible

By making
4. What is the aim of Verizon's (imate Protection Initiative?

Tomake sure that its products and service are environmentally friendly
5. How does Verizon’s Human Prosperity Commitment help poor people?

It helps poor people improve their present skill set
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Vocabulary

€ESAY) Fill in the blanks with the words given in brackets. Change the form if

necessary.

1. Our future prosperity (prosper) depends on economic growth.
2. The remote desert areais accessible (access) only by helicopter.

The university hopes to Strengthen(strength) its ties with the local community.

The government is trying to develop renewable (renew) energy and promote recycling.
Devehphgane.vcmmﬂasystemisamysaﬁginvestment(-m)fmaw: arizati

woh W
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Translate the following paragraph into Chinese.
Verizon's Climate Protection Initiative aims to ensure that the company’s products and service

are environmentally friendly. Investments in renewable energy and improvements to its network

and facilities are helping the company achieve zero carbon emission by 2035.

Verizon B 3% DR 37 11 1) B CE M R 2 20 = 5 2 o A R 95 %8 PR 358 AT
X A A BRI IR A5 BT DL R Xt JEL Do 286 AR % it 1) 4 adt T 7E 75 Bl 12 28 v 2]
20354 SEIN Ak HE I

C
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Write an invitation letter according to the information given in Chinese.
WA RigffRomBENTEAR, BRELTERT —FHEIEE, BiFEMEE
ZNEERE,
ME: 1 BRERRATSFHBIIEZFIE S For the Children E£FEEH, BMNERSH
) LB &R,
2BERENEIMNELR. AFFERFSEAE,
3. BENEEEN) IREIENE, Z2AF BN PE RIS,
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. . Cultural Reading

Chinese Calligraphy & Painting

Calligraphy and painting are regarded as two treasures in China. Together with Qin, the ancient
Zheng, and Qi, the chess, they formed the four skills for a learned and elegant scholar to pursue in

ancient times. They were also held as a good exercise to cultivate one's temperament.

Chinese alligraphy is the writing of Chinese characters as an art form, combining purely visual
art and interpretation of the literary meaning. This type of expression has been widely practiced in
China and has been generally held in high esteem across East Asia.

Traditional Chinese painting is famous all over the world for its original style and distinctive
national features. Over the centuries, the works of countless artists evolved it into an art subdivided

into a mulatude of schools with some traits in common.
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. . Cultural Reading

In terms of mode of expression, traditional Chinese painting mainly falls into two schools: The
Xieyi School, literally "painting the feeling’, marked by exaggeration of form and liberal use of ink;
the other school called Gongbi, meaning meticulous brushwork, characterized by strict and detailed

representation of the subject. The materials and tools for traditional Chinese painting indude brush,

ink, ink stick, traditional Chinese painting pigment, treated xuan paper, silk, seal and others.
Traditional Chinese painting focuses not only on skills of painting but also on cultivating one’s

character and nurturing the soul. Humans, landscapes, flowers and birds are top four subjects

for raditional Chinese painting. The ancient painting masters created a wealth of masterpieces
based on different painting skills and artistic thoughts, which reveal the ancients’ knowledge on
philosophy, politics, religion, literature and art, sodety and nature.
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Translate the last paragraph into Chinese.

 E AL Ge 2 AT 2 iy, 1) HVE R AETRALL RIETR. A

L 15 15 A1

IJJ7J< T S EERYREH. HEL ujt}ﬂﬁﬂ]u/\ﬁﬁﬂéé‘

2 A H SRR
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sponsor /'sponsa(r)/ v. ¥ (&N, PEF)
implement /' imphment/ v #47; X}
engagement /in'geid3mant/ n. Z1, M
loyalty /' 1o1lti/ n. Big; B3

fulfilling /fol film/ a. ZE3LHY, EE XD
determine /di'tsmin/ v. E; RE
objective /ab'dzekuv/n. B¥r; B
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desire /di'zawa(r)/ v. B, BE

outcome /'avtkam/n. 2, E

nonprofit /,non'profit/ a. IEEFI

initiative /i nifatv/ n. B3, FAE, %
appreciate /a'pri:fiert/ v. B4, X

reward /ri'wa:d/ v 2, BB

appreciation /a pri:fi‘efn/ n. B, ME
devotion /di' vaufn/ n. FEik; BiE
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headquarter / hed'kwa:ta(r)/ v. 3 2808 7

pillar /'pila(ry n. B>, =8, BT

digital /'did3nl/ a. EHEH), #FH

inclusion /in'klusn/ n. 818, 88

prosperity /pro‘sperati/ n. 58, M, 8§82

bridge the gap 5B 4

accessible /ok'sesabl/ a. TTEAAY; THEARY: THEAR
assist /a'sist/ v. ¥ B, hBh, $EED
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